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Is publishing a cultural or commercial endeavor? Drawing on extensive data sets
and applying the theoretical tools of both sociology and economics, The Culture
and Commerce of Publishing in the 21st Century is the definitive social and
economic analysis of the current state and future trends of the industry. This book
examines the substantive issues, challenges, and problems confronting the
diverse, and in many ways fragile, book publishing industry in the United States.
The authors specifically emphasize the consumer, college textbook, and scholarly
publishing components of the U.S. book publishing industry as they analyze the
cultural and economic structure of the book publishing industry in the twenty-
first century. The book begins by charting the changes in the book publishing
industry between 1945 and 2005, then goes on to examine industry specifics,
strategies being employed for domestic and global competitiveness, and the
economics of publishing and the impact of technology. Through in-person
interviews and a broad sampling of people from every sector of the industry it
examine the demographic trends in play. The temperature of the current
publishing culture is presented in a chapter titled "I'm Glad I'm Not An Author . .
." The book ends by looking forward, highlighting the trends likely to impact the
growth of the industry in the future. Throughout the book, the tables provided
track the industry from 1945 until 2005, and give the reader a snapshot of the
data year-by-year, and category by category: bestsellers, average book prices,
U.S. bookstore sales, average sales by category, and the demographic breakdown
of readers. It also provides forecasts for the coming years, both units and
revenues, for 2005-2009. The thoughtful analysis presented in this book will be
valuableto leaders in publishing as well as the scholars and analysts who study
thisindustry.
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Greco, ClaraE. Rodriguez, Robert M. Wharton

I's publishing a cultural or commercia endeavor? Drawing on extensive data sets and applying the theoretical
tools of both sociology and economics, The Culture and Commerce of Publishing in the 21st Century isthe
definitive social and economic analysis of the current state and future trends of the industry. This book
examines the substantive issues, challenges, and problems confronting the diverse, and in many ways fragile,
book publishing industry in the United States. The authors specifically emphasize the consumer, college
textbook, and scholarly publishing components of the U.S. book publishing industry as they analyze the
cultural and economic structure of the book publishing industry in the twenty-first century. The book begins
by charting the changes in the book publishing industry between 1945 and 2005, then goes on to examine
industry specifics, strategies being employed for domestic and global competitiveness, and the economics of
publishing and the impact of technology. Through in-person interviews and a broad sampling of people from
every sector of theindustry it examine the demographic trends in play. The temperature of the current
publishing culture is presented in a chapter titled "I'm Glad I'm Not An Author . . ." The book ends by
looking forward, highlighting the trends likely to impact the growth of the industry in the future. Throughout
the book, the tables provided track the industry from 1945 until 2005, and give the reader a snapshot of the
data year-by-year, and category by category: bestsellers, average book prices, U.S. bookstore sales, average
sales by category, and the demographic breakdown of readers. It also provides forecasts for the coming
years, both units and revenues, for 2005-2009. The thoughtful analysis presented in this book will be
valuable to leaders in publishing as well as the scholars and analysts who study this industry.
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Editorial Review

Review
"Thisbook is agreat resource for anyone trying to understand how the book industry works." (Jim Milliot)

"Publishing has always played a substantive role in the dissemination of information. Thanksto The Culture
and Commerce of Publishing in the 21st Century, we finally have a valuable introduction to the U.S. book
publishing industry in our contemporary times. Greco has a reputation for raising tough questions and then
carefully analyzing an enormous amount of datato clearly answer those questions. This book will not
disappoint; it's an impressive achievement, and even with my 30 yearsin the industry, | learned a great deal ."
(Tom Radko Editor, Journal of Scholarly Publishing)

"This thorough and engrossing book explains everything about the book businessin away that will satisfy
"insiders’ and "civilians" alike. Greco, Rodriguez, and Wharton explain how corporate takeovers, changing
habits, and a "bottom-line" mentality have influenced the way we make books?and buy them.
Comprehensive and full of facts, The Culture and Commerce of Publishing in the 21st Century examines the
power of publishing, and does its math. Anybody who has ever bought a book should now buy this one."
(SaraNelson)

From the Inside Flap

Is publishing a cultural or commercia endeavor? Drawing on extensive data sets and applying the theoretical
tools of both sociology and economics, The Culture and Commerce of Publishing in the 21st Century isthe
definitive social and economic analysis of the current state and future trends of the industry. This book
examines the substantive issues, challenges, and problems confronting the diverse, and in many ways fragile,
book publishing industry in the United States. The authors specifically emphasi ze the consumer, college
textbook, and scholarly publishing components of the U.S. book publishing industry as they analyze the
cultural and economic structure of the book publishing industry in the twenty-first century.

The book begins by charting the changes in the book publishing industry between 1945 and 2005, then goes
on to examine industry specifics, strategies being employed for domestic and global competitiveness, and the
economics of publishing and the impact of technology. Through in-person interviews and a broad sampling
of people from every sector of the industry it examine the demographic trendsin play. The temperature of
the current publishing cultureis presented in a chapter titled “I'm Glad I'm Not An Author . . .” The book
ends by looking forward, highlighting the trends likely to impact the growth of the industry in the future.
Throughout the book, the tables provided track the industry from 1945 until 2005, and give the reader a
snapshot of the data year-by-year, and category by category: bestsellers, average book prices, U.S. bookstore
sales, average sales by category, and the demographic breakdown of readers. It also provides forecasts for
the coming years, both units and revenues, for 2005-2009. The thoughtful analysis presented in this book
will be valuable to leadersin publishing as well as the scholars and analysts who study thisindustry.

From the Back Cover

“Publishing has always played a substantive role in the dissemination of information. Thanks to The Culture
and Commerce of Publishing in the 21st Century, we finally have a valuable introduction to the U.S. book
publishing industry in our contemporary times. Greco has a reputation for raising tough questions and then
carefully analyzing an enormous amount of datato clearly answer those questions. This book will not
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disappoint; it's an impressive achievement, and even with my 30 yearsin theindustry, | learned a great
deal.”—Tom Radko, Editor, Journal of Scholarly Publishing

“This book is a great resource for anyone trying to understand how the book industry works.”—Jim Milliot,
Director of Business and News, Publishers Weekly

Users Review
From reader reviews:
Randall Hernandez:

What do you in relation to book? It is not important together with you? Or just adding material when you
need something to explain what yours problem? How about your free time? Or are you busy person? If you
don't have spare time to perform others business, it is gives you the sense of being bored faster. And you
have extratime? What did you do? Every individual has many questions above. They must answer that
guestion mainly because just their can do that will. It said that about reserve. Book isfamiliar on every
person. Yes, it is correct. Because start from on pre-school until university need that The Culture and
Commerce of Publishing in the 21st Century (Stanford Business Books) to read.

Karl Irwin:

This The Culture and Commerce of Publishing in the 21st Century (Stanford Business Books) book is not
really ordinary book, you have it then the world isin your hands. The benefit you have by reading this book
isinformation inside this reserve incredible fresh, you will get details which is getting deeper an individual
read alot of information you will get. This particular The Culture and Commerce of Publishing in the 21st
Century (Stanford Business Books) without we know teach the one who reading it become critical in
pondering and analyzing. Don't be worry The Culture and Commerce of Publishing in the 21st Century
(Stanford Business Books) can bring if you are and not make your bag space or bookshelves become full
because you can have it in your lovely laptop even telephone. This The Culture and Commerce of Publishing
in the 21st Century (Stanford Business Books) having excellent arrangement in word and layout, so you will
not truly feel uninterested in reading.

Jesse Mansell:

Do you one of people who can't read gratifying if the sentence chained inside the straightway, hold on guys
thiskind of aren't like that. This The Culture and Commerce of Publishing in the 21st Century (Stanford
Business Books) book is readable by you who hate those straight word style. Y ou will find the information
here are arrange for enjoyable examining experience without leaving perhaps decrease the knowledge that
want to give to you. The writer involving The Culture and Commerce of Publishing in the 21st Century
(Stanford Business Books) content conveys the idea easily to understand by many individuals. The printed
and e-book are not different in the articles but it just different available asit. So, do you still thinking The
Culture and Commerce of Publishing in the 21st Century (Stanford Business Books) is not loveable to be
your top list reading book?
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Michael Grammer:

This The Culture and Commerce of Publishing in the 21st Century (Stanford Business Books) is brand new
way for you who has intense curiosity to look for some information since it relief your hunger of knowledge.
Getting deeper you onto it getting knowledge more you know or you who still having tiny amount of digest
in reading this The Culture and Commerce of Publishing in the 21st Century (Stanford Business Books) can
be the light food for yourself because the information inside this specific book is easy to get by simply
anyone. These books develop itself in the form and that is reachable by anyone, sure | mean in the e-book
contact form. People who think that in publication form make them feel tired even dizzy thisreserveisthe
answer. So thereisn't any in reading a e-book especially this one. Y ou can find actually looking for. It should
be here for aperson. So, don't misstheitem! Just read this e-book type for your better life along with
knowledge.
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